Sweet or Sour: Navigating the

Reputation Risks of

in FMCG

In the ever-evolving landscape of fast-moving consumer goods (FMCQ),
where consumer preferences and health consciousness reign supreme, the
debate surrounding sugar substitutes has become increasingly prominent.
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Top 5 Spokespeople in the sugar
substitute debate by influence scores

Francesco Branca,
Director for nutrition and
food safety, WHO

Stanley Hazen,

Chairman for the department of . 14.63
cardiovascular and metabolic sciences, :

Lerner Research Institute

Frances Hunt-Wood, 12.49
Secretary general, International :

Sweeteners Association

Kate Loatman,
Executive director, International Council . 10.64
of Beverages Associations

Karen Vousden,
Cancer researcher, The Francis Crick l 9.40
Institute

Top Non-profits and Companies in
the sugar substitutes debate by

media impact score

World Health Organisation

Food and Drug
Administration

European Food Safety
Authority

PepsiCo

Companies Coca-Cola
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