
Unveiling the Essence of 
Country Brand Measurement:
A Closer Look at Croatia
As we explore the realm of destination branding, we will unveil vital tactics for
evaluating and improving a nation's reputation. Croatia will serve as our prime
example, demonstrating how a country can strategically assess its brand
foundations, address potential challenges, and gain a competitive edge.

READ THE WHOLE ANALYSIS → 
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Croatia reputation pillars in German 
media by share of voice

Natural Resources (23%)

Cultural Heritage (20%)

Food and Drink (17%)

Family Attractions (13%)

Shopping (10%)

Wellness and Relaxation (8%)

Adventure and Sports (5%)

Nightlife and Entertainment (4%)
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Croatian tourism issues in German 
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Rising prices (45%)

Overcrowding (23%)

Impact on nature/conservation areas (15%)

Pollution (10%)

Infrastructure stress (7%) 4.10 
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