
‘Swipe, Shop, Strain’: Examining
Buy Now, Pay Later PR Challenges
Our recent in-depth media analysis has revealed a prevailing narrative
surrounding consumer vulnerability, with a particular focus on the risks
associated with overspending and debt accumulation. However, amidst the
criticism, there lies a strategic solution — the power of white space mapping.

READ THE WHOLE ANALYSIS → 
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Encouragement of overspending (26%)
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Top 10 Organisations in the Buy Now, Pay 
Later debate by media impact score

https://commetric.com/2023/10/25/buy-now-pay-later-has-a-big-pr-problem-heres-how-to-solve-it/
https://commetric.com/

